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B ’.'Cornerstone Energy 1s a cernﬁed natural gas, marketer in Nebraska marketmg only to”
-, commercial and: 1ndustr1al customiers. Cornerstone does not participaté in the Kinder *
~ " Morgan choice program but believes the issues being addressed could affect
o Cornerstone § busmess in Nebraska and Wlshes to make the followmg comments

Ahnost all natural gas marketers in Nebraska as well asin other states molude in. "
S j,therr basic servme the functions descnbed inthe Commlssmn ordeér dated May 2™
" asbeinga‘ natural gas aggregator’ Besides gettmg customers a matketer must
- determine total volumes on a dally, monthly, and annual basis; their load factors,
- and nomitiate daily volumes in such a way to minimize out of balance penalties - -
. onthe local utilitics gas dlstnbutlon system. . Itis questlonable just how much. -
~ value an aggregator that does riot also prov1de the gas supply brmgs to the '
' eustomer : . :

©2; The order quesnons whether new rules should be developed to address the o
S relattonshlp between aggregators and supphers in & customer choice pro gram. .
Whether for Kinder Morgan’ § customer choice program ‘or for t:ransportanon :
- services in general there is no reason 1o develop new rules. Cornerstone beheves P
v the current rules are sattsfaetory :

IR The remamder of the questlons raISed by the Commlssmn order have to do ,
© . with whether a marketer is required to negotiate with an aggregator or Wlth a pool "
- of customérs not represented by aii aggregator. In general if an “aggregator™ is
-~ credible and is able to aggregate a weorthy amount of volume a marketer would =
* 'most likely accommodate them. Tl same Would apply- toa pool of customers -
representing themselves. There are about ten certified marketers in Nebraska -




o lookmg for new custemers But it should be up to. the suppher to: make the

. -decision and what the price should be since the supplier is still havmg to evaluate O

" the customer- pool’s volumes and load proﬁle and then line up the gds supply and-
} . make dally nom1nat1ons as accurately as poss1ble to av01d penaltles : ‘

- Thank you for the opportumty to comment on these 1ssues Cornerstone would Welcome S

" the opportunlty to ﬁlrther dlscuss these i 1ssues whether at a heanng or- at a workshop
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